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Experience Collection
Presentation to IATC 2016
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experiences chosen and
managed by the
Destination Canada and
Canada’s 13 PMOs.

represents large and small
companies, as well as
rural, urban and remote
experiences




a purc”has‘able visitor experience that responds to travellers’
desires to venture beyond the beaten tourist paths
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What are the potentlal benefits of membershlp’?
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—Increased international
exposure and marketing

— Strengthened business L
¥ relationships with the travel ¢
’ trade P 'f.'«‘

> — Visibility at annual buyer-
~ seller marketplaces

’ —Increased media and social
media exposure
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CANADIAN SIGNATURE

CANADIENNES DISTINCTIVES
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