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OUR STORY

It all started with trying to find products for our gift shop...

Affordability?

What does “affordable” thinking do to our artisans?



CHANGING THE LANDSCAPE
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CHANGING THE LANDSCAPE

Indigenous Artists
Typicall

How it should be




NATIONS CREATIONS

'- Produce the products -

* Call for Indigenous Artists

* Manufacture items and bring to market



THE ARTISTS
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MEET THE ARTISTS




COMMUNITY IMPACT

Arts and Culture is what Nations Creations supports and promotes
here are a few things we have done over the past year.

* Platinum sponsor for Aboriginal Arts & Culture day
in Abbotsford

» Kariton Gallery showcased some artists works ir

partnership with Nations Creations. i
ca/%l.fo

« Chilliwack Arts Council adopted the Canada 150
design, by Sto:10 Artist Jason Roberts, as the design
for promoting and celebrating Canada day in
Chilliwack. Bringing more focus on our social
enterprise and the change that needs to happen.
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COMMUNITY IMPACT

« Supporting the Skowkale longhouse
rebuild. An estimated $1.2 million
dollar project for the community.

» Supporting the St6:106 Youth
Mentorship program.

This program is dear to our
hearts, it fosters self esteem and well
being for at risk youth. Through our
Orange T-shirt campaign, that
recognized remembrance and
reconciliation for residential schools,
we were able to raise over $5,000 for
that program.
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COMMUNITY IMPACT

Jared Deck’s artwork Eagle Mother was
loved by everyone.

Both the Prime Minister Justin Trudeau and
the Honourable Dr. Hedy Fry wore our  T-
shirts in parliament that day which brought
both media and public attention o our
message.
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GROWTH
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BUILDING BLOCKS

Nations Creations is a
Certified BUY SOCIAL CANADA
Verified Social Enterprise

The Nations Creations logo and icon is
copyright protected as of April 2017 . ©
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MOVING FORWARD

Through promoting our business model with the “Artists First”
message, we plan to not only grow our business but also
inspire others to grow and give back in their own
communities.
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